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» Key Findings

1. Generational Diversity Matters
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2. Flexible & Modular Benefits
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3. Organizational Culture
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4. Mental Health is Strategic
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1. Deep Listening Infrastructure
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154 Pulse Survey iag Feedback Loop

2. Personalized Experience
Flexible Benefits, Career Path g1y Life Stage,
Mental Wellness Program

3. Leadershlp Transformation
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INSIGHT THAT SPEAK VOLUMES
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GEN X: THE STABLE ACHIEVER
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GEN Y: THE FREEDOM SEEKER
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GEN Z: THE SENSITIVE CREATOR
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MORE THAN PERKS
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(. Organization & People Analytics

* Workforce Planning & Manpower Strategy

* Recruitment Strategy & Employer Branding

* Learning & Development Design

* Performance & KPI System

e Career Path & Succession

« Compensation & Benefit

\C Culture & Engagement

SCASSET QGEN

uanand ma\awsauusmswaﬂams'ﬁ]ﬂauauﬂwmuﬂ,ma
fiBeam10y939 ous Hinsedih, Mssamsfiy, msaamsyaln,
uAn DEI&B uaz Employee Experience Aaunsniinluls
595 vluave naaadvAiududvunsvuaznfauiudynn
anuldsuulay

QGEN Thailand Most Attractive
Companles (QMACQ)

IFyvuavnUavIULiaaula Elﬂ\ﬁﬂﬂ‘a'

wananmMsfufiugne) QGEN ET\jLﬂuEE%LéﬂJ QMAC (QGEN -
Thailand Most Attractive Companies) $197aN1590aUAULSEN
Aaulnyaginsrunudivinniian nmsdsieanudnfiuvay
wilnviulnyaty 20-40 T ’Z’f\aé’mﬁwﬁmﬂuﬂszémﬂﬂ wazlesuy
msvausuaguniunvlumaivesialng sw¥ailbidevie
Travdnssny o dhlaniinnugamsivnii wsisufiu wsaviias Aoy
As1eliavdnsmaunsn USunagndmsudmsau Waanadaviu
ANUEAVAISYDINHNVIUDLIVLNIFY

SCASSET x QGEN

/’_\

QGEN $rundanuisuiiiu SC Asset lildudiiamiaya usiiia
a5 1vunaununiasels ssnitvavdnsiuauvavinn mszisBaly
F5An vl Aliudasty HR Anagiussuuim Lmea\aaammu‘iw
mauTuavsadin wazAanuiiuuywdvauniineu uaziidadnwiy
mammyﬂ QGEN Qu?&ﬁmLﬂumu'ﬁu\ava\amﬁmaauu,ﬂa\a

“YIUANUNNY L’ia\iﬂu Y‘Ll Hﬂ']‘i‘l]‘iﬁ']‘i Talent
i]&l']\?llﬂaﬂ‘ﬂﬁ LLazgvgu”



THAILAND PEOPLE TRENDS INSIGHT RESEARCH 2025‘
BUILDING INCLUSIVE

WORKPLACES

ﬂ\ﬂﬂﬂ‘i"n"qﬂﬂuﬁl AIAU SJF')IEHF’H Llﬁ%ﬁlﬂ?'\ﬁl@;ﬂ

<~
'

o
"V

‘ ./

V




